	UNIT F522 – Product Study: Analysis and Development

	   PROJECT:                      Cand No                             Centre No

	
	Max

Mark
	CEN

Mark
	PM

Mark
	Comments

	Product Focus & Analysis

Purpose and Criteria.

Needs: Manufacturer/Consumer.
	8
	
	
	

	Strengths and Weaknesses of product.

Comparison with others.
	12
	
	
	

	Moral Implications relevant to product.
	8
	
	
	

	Brief for improvement.

Specification/

Justification
	8
	
	
	

	Development of Improvement: 

Annotated sketching/

Real time digital images

Appropriate prototypes

Detailed evaluation of ideas against spec. In real time- justified.
	56
	
	
	

	Testing of Final developed idea
	 12
	
	
	

	Summary of Results.

Models/test/

improvements
	8
	
	
	

	Communication

Text/Graphics/ICT.

Digital technology /Interactive dialogue
	8
	
	
	

	TOTAL
	120
	
	
	


