	OCR Unit F523  Design, Make, and Evaluate   A2 Coursework
	Mark
	A
	B
	C
	D
	E
	
	
	
	
	
	

	1
DESIGN BRIEF
	Present a design brief for a marketable product.  
	3
	2.4
	2.1
	1.8
	1.5
	1.2
	
	
	
	
	
	

	Presents a clear and precise design brief for a marketable product.
	3
	Look for marketing aspects – this is in the criteria.  What aspects are important if this is to be a marketable product?

A clear and precise brief is required – this is in the criteria.  A clear direction for the project, not stating the solution. 
	
	
	
	
	
	

	Presents a reasonable design brief for a marketable product.
	2
	
	
	
	
	
	
	

	Presents a superficial design brief for a marketable product.
	0-1
	
	
	
	
	
	
	

	2
INFORMATION, INSPIRATION 
and INFLUENCES
	Obtain information relevant to the design of the product.    

Present a range of evidence to show the sources of inspiration and influences 
on the designing.
	9
	7.2
	6.3
	5.4
	4.5
	3.6
	
	
	
	
	
	

	Obtains all significant information relevant to the design of the product.

Presents a wide range of evidence to show the sources of inspiration and influences on the designing.
	7-9
	Relevance is key – information and inspiration that will guide the designing. 

Sizes of items to be stored, sizes of location, are key.

Look for technical and numerical data for high marks. 

Reward personal contact with similar products as opposed to internet based.
Consultations with client or user group
	
	
	
	
	
	

	Obtains some information relevant to the design of the product.

Presents an adequate range of evidence to show the sources of inspiration and influences on the designing.
	5-6
	
	
	
	
	
	
	

	Obtains limited information relevant to the design of the product.

Presents a limited range of evidence to show the sources of inspiration and influences on the designing.
	0-4
	
	
	
	
	
	
	

	3
DESIGN SPECIFICATION 
	Produce a design specification for the product.
	3
	2.4
	2.1
	1.8
	1.5
	1.2
	
	
	
	
	
	

	Produces a detailed design specification.
	3
	For 3 marks, the Specification should include numerical / technical requirements such as life span, capacities, weights, sizes (max/min / range of adjustments, positions), quantities, costs/budgets…..  measurable targets.
Low marks should be awarded where specification points are not specifically related to the product.
	
	
	
	
	
	

	Produces an adequate design specification.
	2
	
	
	
	
	
	
	

	Produces a superficial design specification. 
	0-1
	
	
	
	
	
	
	

	4
DESIGN, DESIGN DEVELOPMENT and MAKING
	a   DESIGN, DESIGN DEVELOPMENT 
and MAKING
	Demonstrate competence in the design, design development and making of the product, to include the following package of evidence:

1. the generation and exploration of design possibilities;

2. the use of digital technologies;

3. experimenting and modelling;
4. the refining and defining of a final design through ongoing evaluation; and
5. the planning and making of the product.
	57
	45.6
	39.9
	34.2
	28.5
	22.8
	
	
	
	
	
	

	
	Demonstrates a high level of competence in the 

· design

· design development, and

· making

of the product.
	45-57
	The ‘package of evidence’ presented should enable assessment of the overall level of thinking and the range and depth of designing and making skills involved.
The overall complexity, demand, and intellectual challenge involved in the designing and making will influence marks in this section.  A simpler project will need to be carried out in greater depth to achieve the same marks as a more complex project. 

Consider the five strands of evidence required and award marks appropriately. The grid should be used to record appropriate levels of competence for each of the five strands and then an overall best-fit mark.
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	Demonstrates an adequate level of competence in the 
· design
· design development, and

· making

of the product.
	23-44
	
	
	
	
	
	
	

	
	Demonstrates a limited level of competence in the 
· design
· design development, and

· making

of the product.
	0-22
	
	
	
	
	
	
	

	
	b   INNOVATION 
	Show innovation.
	15
	12.0
	10.5
	9.0
	7.5
	6.0
	
	
	
	
	
	

	
	The designing / making shows clear evidence of innovation.
	12-15
	Innovation may be evident in the design of the final product, in the process of designing, or in aspects of manufacture
Marks in this section will be influenced by the overall demand and challenge involved in the project.
	
	
	
	
	
	

	
	The designing / making shows some evidence of innovation.
	7-11
	
	
	
	
	
	
	

	
	The designing / making shows little or no evidence of innovation. 
	0-6
	
	
	
	
	
	
	

	5
TESTING and INDEPENDENT EVALUATION 
of the FINAL PRODUCT
	Show evidence of the testing of the final product against the specification. 

Identify and state strengths and weaknesses in the product.
Respond to independent evaluation
	9
	7.2
	6.3
	5.4
	4.5
	3.6
	
	
	
	
	
	

	Shows evidence of thorough testing of the final product against the specification.

Identifies and clearly states the strengths and weaknesses in the product.

Responds positively to in depth independent evaluation of the product.
	7-9
	Evaluate the product, not the project.

Carry out testing of the product in a ‘real life’ situation.
Obtain objective and impartial comments from others.
There are three clear requirements in the assessment criteria:  Test to Spec   /   S&W   /   Independent Eval.

If all three are not addressed, then those that are will need to be in significantly greater depth and detail for the same marks to be awarded.
	
	
	
	
	
	

	Shows reasonable evidence of testing of the final product against the specification.

Identifies some strengths and weaknesses in the product.
Shows a reasonable response to some independent evaluation of the product.
	5-6
	
	
	
	
	
	
	

	Shows limited or no evidence of testing of the final product against the specification.
Identifies few strengths and weaknesses in the product.
Shows a superficial response to limited independent evaluation of the product.
	0-4
	
	
	
	
	
	
	

	6
MARKETING PRESENTATION
	Using appropriate techniques create a marketing presentation suitable for the final product.
	15
	12.0
	10.5
	9.0
	7.5
	6.0
	
	
	
	
	
	

	Creates a competent marketing presentation suitable for the final product.
	12-15
	Competent = Thorough / in-depth all key aspects. Detailed proposals / samples.  
Adequate = Range of aspects / proposals, some explained in depth.  Some worked-through examples / samples. 
Weak = Simplistic points which may be generic.  Proposals unrealistic.
	
	
	
	
	
	

	Creates an adequate marketing presentation suitable for the final product.
	7-11
	
	
	
	
	
	
	

	Creates a weak marketing presentation for the final product.
	0-6
	
	
	
	
	
	
	

	7
REVIEW and 
REFLECTION
	Review and reflect on the effectiveness of the designing and making process that led to the final product.
Consider the possible wider implications and impact of the product, including possible future developments.
	9
	7.2
	6.3
	5.4
	4.5
	3.6
	
	
	
	
	
	

	Presents a thorough and detailed review and reflection of the effectiveness of the designing and making process that led to the final product.

Considers in detail the possible wider implications and impact of the product, including clear details of possible future developments.
	7-9
	Evaluate the project.  This section involves three specific tasks:

1.
Look back and think about all that has been involved – the review and reflection. 

2.
Think about the implications of what has been done – the wider implications

3.
Consider further developments - the future.
	
	
	
	
	
	

	Presents an adequate review and reflection of the effectiveness of the designing and making process that led to the final product.

Considers in reasonable detail the possible wider implications and impact of the product, with some details of possible future developments.
	5-6
	
	
	
	
	
	
	

	Presents a superficial review and reflection of the effectiveness of the designing and making process that led to the final product.

Considers in limited detail the possible wider implications and impact of the product, with few details of possible future developments.
	0-4
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	120
	96
	84
	72
	60
	48
	
	
	
	
	
	

	
	
	notional grade boundaries
	
	
	
	
	


